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Brand Machines
A General Theory of Brand Systems

Viktor Berthelius

Brand Machines examines the brand as a system that

integrates identity, narrative, technology, and intelligence.

An architecture for understanding how its decisions,

expressions, and relationships can evolve together.

490 pages · 26 chapters · 49 figures

English edition

Kindle · Paperback · Hardcover

6 × 9 in · 15,24 × 22,86 cm

Self-published through Amazon KDP

A generative identity system that produces coherence
autonomously through principles, not fixed rules.
Definition of a Brand Machine · Chapter 3

Paperback · ISBN 9798176733549

Hardcover · ISBN 9798176734225

Kindle 9,95 € · Paperback 24,95 € · Hardcover 34,95 €

Planned Amazon.es retail prices, including Spanish VAT.

Launch status: both editions submitted to KDP. Commercial availability awaiting confirmation.
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Inside the book

Layer Theory · Chapter 7

Read Chapter 7, “Layer Theory,” in full, alongside the manifesto and table of contents. A

sample of the book’s writing, diagrams, and editorial rhythm.

Viktor Berthelius

A brand systems architect, creative strategist, and transdisciplinary builder. His work

connects creative direction, software engineering, and business strategy. Brand Machines is

his first book.
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These materials may be used to report on, review, or discuss the book, with credit to Viktor Berthelius and without

altering the content. This does not authorize redistribution of the full book.
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